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Instructions:
1. Figure to the right indicate marks.

2. There are five questions in the question paper.
3. Answer any three of the following questions.
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ENGLISH VERSION
Q.1  Discuss in details Psychological and Social factors affecting to Consumer Behavior. (14)
Q.2  Explain the process of New Product Development in detail. (14)
Q.3 What is Market Logistics? Explain its importance. (14)
Q.4  Explain the major components of Marketing Communication Mix. (14)
Q.5  Explain in details: (Any two) (14)

(A) Criteria of Effective Market Segmention.
(B) Pricing Policies.

(C) Concept of Distribution Channels.

(D) Selecting the Advertising Media.
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